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‘D Ik Lo star o

have a ook at what

chanpges are already

afool in the Strath

in the fight against
global warming, and where
better o begin than with
o of our successful mavel
businesses, Wilderness
Scotland?

I spoke recently with fts
founder and managing
director, Paul Easto,
someane who is acutely
aware of both the climate
crigis, and the challenges
faciig businesses in the
leisvre and tourism sector
in @ post-Covid world,

He openly acknowledpes
the paradox at the heart
of the tourlsm indusiry,
which currently contributes
i per cent of global carbon
emissions but which alsa,
when managed sustainably,
supporis local economic
development, sustains
communities and can teach
travellers how humanity
benefits from nature,

His business has already
Laken steps o roduce
its carbon footprint by
invissting in purpose-huil,

o,
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Aviemore business
1S now counting the
global cost of travel

Sustainable

Strathspey

Peter Grant

The website also
prrovides informealion
an the refative carbon
costs of travelling to
the start of a typical
Wilderness Scotland
trip in Inverness from
London by train
(51kgs) or plane
(211kgs)

highly-insulated premises
on a brownfiekd site with
air-source heating and
hot water powered by
renewablv-generated
electricity. They have also
imimoduced EVs to their
vehicle fleet,

[he business' marketing
strategy aims to enable
chents to make betier-
informed decisions aboui
the carbon impact of their
holidays by providing
detailed informaiion on the
carbon footprint of each
trip, akin to the labelling
system on food.

To provide this
information, Wildermess
Scotland has worked
with the eCollective,
an organisation which
uses validated methods
Loy meeasiine and reduce
the carbon footprint of
businesses, o develop one
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FULLY INFORMED: Wilderness Scotland cllents can tallor cholces based on carbon footprint.

of the world's first carbon
labelling schemes for travel.

It hias surveyed its
accommodation pariners
and calculated the carbon
footpring of every element
of 1= trips from the vehicle
utilised to get around, the
accommaodaton used, the
food consumed and the
activities provided.

The website also provides
information on the relative
carbon costs of travelling
o Lhe siarl of a typecal
Wildemess Scotland trip
in Isverness from London
twy tramn [ 51kgs j or plane
(21 1kgs)

This is a stark remilnder
of the environmenial cost
of Mying. and Wildermess
Scotland boldly states in its
manifesto for 2151 Century
wursm: Fly less, stay

longer, and make il count!

Wildermess Scotland’s
alm [s o support those
destinations and companies
which are working hard
o reduce their impacts
and maximise the positive
benefits of sustainable
Iourism.

‘The business plans o
cuf the carbon footprint
ol its operation by 90 per
cent of 220 levels by
2020, 15 years ahead of
the Scottish Government
targei, and o offser the
remainng 10 per cent ol 11s
unavoidable emissions by
permancnily removing the
carbon equivalent from the
atmosphere by investing
in reforestation and
afforestation projects,

It has also undertaken
Lo report its progress each

yeat Paul believes that

this strategy makes sense
economically as well as
ethacally, and that his
business can continoe o
thrive as climate-savvy
people choose to hohday in
a more sustainable way.

He is also aware that the
transition o sustainable
tourism will not be easy
and requires the backing
of governments around
the world, for instance by
levelling up the differential
between air and rail traved.

For details on Wilderness
Scotland's efforts to become
tare sustainable, visit
wiww.wildernessseolland.
comysustainability/

B [ir Peter Gront is a
member of Gramniown-
based Sustainable
Stratlispey.



